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It is always difficult for a big company to announce the opening of its new 
website without resorting to bland computing jargon. Terms like “home-
page”, “subdirectories”, “links”, “cookies” and “database” mean little to 
most users and relate to an unfamiliar world. Fortunately, this is not the 
case with the new DIECI website.
Yet we are talking about a big company with international credentials, a 
big company that turns over more than 100 million euros every year, a 
big company that annually produces more than 2000 machines divided 
into 143 models and exports 85% of its production all over the world. A 
big company that covers an area of over 135,000 square metres, with 
over 400 dealers (and counting) worldwide. With statistics like these, we 
might have been expected to adopt a multinational approach to public 
relations, complete with filters, perpetually busy call centres and a lab-
yrinthine website where users get lost wandering from one page to the 
next. Far from it. A glance at the first few pages instantly reveals the defi-
ning characteristic of DIECI, that which has been one of the drivers of its 
success to date and which makes it a truly great company: its attention 
to people.
Because people, rather than walls, make the company what it is: over 
300 motivated and valued collaborators, each with their own peculiari-
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ties, abilities and skills, which we use in the best possible way. We spend 
over 15,000 hours each year training our staff in every step of the produc-
tion process and reinvest as much as 3% of our turnover into research 
and development. Thirty people are dedicated to Customer Care, which 
involves listening, understanding and resolving issues, or simply, paying 
attention to the people who use our vehicles every day around the world.
Because people make up DIECI’s customer base: people who have to 
overcome work problems every day in the field (literally), people who have 
no time to lose, people who have invested their trust in our vehicles and to 
whom we must devote all our attention. This attention equates to reliable 
and far-reaching service, prompt spare parts and maintenance handling, 
warranty packages and finance services, plus a network of dealers and 
authorised garages. These are the concepts that inform the design of the 
new site: concepts that are expressed in its text and graphics, as well as 
its simplicity and intuitive use. More than a portal, it is a freely accessible, 
multilingual gateway that is open to the world 24/7, through which the 
company communicates with its customers, and where each product 
can be identified simply and instantly, along with all the necessary infor-
mation. 

We hope you enjoy browsing the site.
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To write to DIECI Magazine:
e-mail: info@dieci.com

Editing and Artwork
Propago comunicazione
e-mail: info@propago.it

DIECI is also present on Facebook,
at the following address: 

https://www.facebook.com/DieciItaly/

You can find the latest news, articles, reviews, videos 
and more.

Feel free to visit, leave your comments, and share your 
images and video clips.

Another way to be close to you, wherever you are.

is also on

https://www.facebook.com/DieciItaly/
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